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Abstract: 4-(4′-methoxy) benzylidene amino-5-phenyl-3-mercapto-1,2,4-triazole(PMBPMT) was synthesized 

by refluxing 4-amino -5-phenyl-3-mercapto-1,2,4-triazole with p-anisaldehyde in 1:1 molar ratio in acidified 

ethanol medium for 30-60mins.The crystals of PMTPBT were developed by slow evaporation diffusion method 

in ether and the structure was confirmed by IR, NMR, Massand X-Ray Diffraction studies. The solid metal 

complexes of PMBPMT with  metals Copper(II) and Manganese(II)were synthesized and characterized by 

various spectro-analytical techniques i.e. IR, TGA-DT, ICPMS and ESR .The formation of metal complexes in 

solution was studied by Irving –Rossoti technique. 

 

KEYWORDS: 4-(4′-methoxy) benzylidene amino-5-phenyl-3-mercapto-1, 2, 4-triazole, X-Ray Diffraction, 

Metal complexes, Spectro-analytical techniques, Computational studies and H-bonding 

 

INTRODUCTION: 

A large number of  1H-1,2,4 triazole derivatives have been reported to possess activities such as 

fungicidal, herbicidal, anticonvulsant and plant growth regulators1-3.   The disubstituted 1,2,4- triazole 

derivatives were also reported to show antifungal, insecticidal and herbicidal properties which were similar to 

1H-1,2,4-triazole derivatives4-6 .   The  interest in these compounds further enhanced when it was shown that 

the 1,2,4-triazole  nucleus  has  been incorporated into a wide variety of therapeutically interesting drugs 

including H1/H2 histamine receptor blockers, cholinesterase active agents, CNS stimulants, anti-anxiety agents, 

sedatives7, anti-convulsant 8,9  and   anti-inflammatory10  agents .   They have also been used in the gravimetric 

estimationsof silver, copper and gold11.  The 4-amino-3-mercapto-1,2,4-triazole which possessed activity as 

weed killer12 is the starting material for the synthesis of a wide variety of heterocyclic derivatives which are of 

great importance in medicinal   chemistry13,14. The metal complexes of transition elements with heterocyclic 

ligands especially those containing nitrogen and sulphur have diverse application in various fields including 

biology.  The antimicrobial15, antiviral16, antifungal17, anticonvulsant18, anti-carcinogenic and anti-herbicidal 

activities19 of thioamide ligands and their metal complexes are well known and have drawn attention recently.  

The sulphur and nitrogen donor chelating agents are also used as powerful pesticides20.  The transition metal 

complexes of substituted triazole derivatives find extensive application as chemical transducers for optical pH 

sensing21. Ashok Sen et al reported that two types of complexes of Co(II), Ni(II) and  Cu(II)  were formed with 

Schiffs bases derived from furfuraldehyde condensed with 4-amino-5-mercapto-triazole and 4-amino-5-

mercapto-3-alkyl-s-triazole22.  Keeping in view the applications of triazole metal complexes, in the present 

study, the synthesis and characterization of PMBPMT metal complexes in solution and solid state have been 

carried out. 
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Case Study 02

Cross Selling Insurance Products*

Background

The Indian Insurance sector is predominantly run by public sector player like LIC in
the Life insurance segment. The private players were allowed post-reforms. Bima
Shree, an insurance company had its operations in India for over twenty years. It
achieved a large base of customers (15 million) spread across the country. It had the
base of over 10,000 employees. The company was struggling to capture the market
share like its other fellow competitors in private sector. The solution was in the practice
of cross-selling. To identify the segment for cross-selling, the company decided to
resort to data analytics with the help of machine learning. The company’s market
analytics team were given the task to come up with a segment where the need of
existing product could be found and placed successfully. The team derived a strategy
and a cluster to reach and cross-sell. The strategy proved successful and the company
was able to achieve the desired level of reach through cross-selling.

Insurance Industry

By the end of 2020, the insurance industry of India included 57 insurance companies,
24 were in the life insurance business, while 33 were non-life insurers. Gross premium
collected by life insurance companies in India increased from Rs 2.56 trillion (US$
39.7 billion) in FY12 to Rs 7.31 trillion (US$ 94.7 billion) in FY20. The insurance industry
in India is expected to reach US$ 280 billion by the end of 2020. Life insurance industry
in the country is expected to grow 12-15% annually over the next three to five years.
Other stakeholders in the Indian Insurance market included agents (individual and
corporate), brokers, surveyors and third-party administrators servicing health
insurance claims. Demographic factors such as growing middle class, young insurable

* This case was developed by Biswajit Rath (Head, Analytics & CRM, Raymond Ltd, Mumbai),
Veenapani (Professor & Director, Department of Business Management, S.N. Vanita
Mahavidyalaya, Hyderabad) Dhara Jha (Asst. Professor, VMPIM, Ganpat University, Gujarat),
Sridevi Tanuku (Associate Professor, Bhavan’s Centre for Communication & Management,
Bhubaneswar), B. Satapathy (Asst Professor (HoD), MBA  Gandhi Institute of Technology,
Bhubaneswar) during the 2nd Online Case Writing Workshop organized by the Association of
Indian Management Schools (AIMS) from December 14-16, 2020.
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population, and growing awareness of the need for protection and retirement planning
would support the growth of Indian life insurance.

Bima Shree Insurance

Bima Shree Insurance had its operations in India for over twenty years. It achieved a
large base of customers (15 million) spread across the country. It had the base of over
10,000 employees. The after-tax profit was Rs.100 Crores in FY 2019-20, and it was one
of the major players in the insurance sector. It witnessed around 15% growth in its
premium. It offered health insurance, retirement, saving plans and claims handling
services for individuals. It provided a wide range of insurance products which include
participative, non- participative, ULIP and term policies. ICICI Prudential Life
Insurance, SBI life, HDFC life, TATA AIA and Bajaj Allianz were its major competitors.

From the large database on income band, term band (duration of a policy), age band,
annual premium, sum assured and number of policies, it was inferred that most of
the customers preferred annual single premium payments.  Majority of the customers
belonged to the age group of 30-40 years and 40-50 years. Among premium bands,
50% of the customers paid less than Rs.20,000 and 14% paid in the range of Rs.30,000
to Rs.50,000. The ratio for gender of the customer was 72% and 28% for male and
female, respectively. The product’s categorical distribution was having non-
participative policy as the highest followed by participative, ULIP and Term plans.
The region wise market share had Jammu and Kashmir with 20% share followed by
Uttar Pradesh with 14%, Punjab with 7%, Delhi with 6.5%, Tamilnadu with 6%,
Karnataka with 5.5% and rest by other states. Till 2018, the company launched limited
products across online and offline mode. The company had limited marketing budget
and its major business was driven through intermediaries. The company had spent
meagrely on digital mediums.

Issues and Challenges

Many insurance companies had gone online for payment and other services. Bima
Shree was lagging behind. It knew that the probability of selling an insurance product
to a new prospect was 15-20%, and the probability of selling to the existing customer
was 60-70%. The company already had a large base of customers; hence, as a growth
strategy, it decided to increase its revenues through cross selling and upselling to its
existing customers. Bima Shree had to implement an online platform. It wanted to
increase its revenue by 18% and provide hyper-personalized products to its online
and offline customers. The company wanted to convert offline customers to online.
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Prevalence of Pollen Allergy in Rural 
Telangana (Bhongir) and the Need for 

Continuous Monitoring of Allergens - A Pilot 
Study  
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Abstract: Prevalence of pollen allergies in the rural population of Telangana is under-studied. The objective of this work was to 
estimate the prevalence of pollen allergy in the rural town of Bhongir, Telangana and to evaluate the need for further 
investigation of environmental effects on the onset of pollen allergies. A pilot survey was conducted among fifty randomly 
selected individuals of Kisan nagar area in Bhongir, Telangana (India) and its nearby localities using a questionnaire. Patients 
with known allergies were further asked to provide information about their allergic conditions and treatment. Six out of the fifty 
participants (CI: 1.5-10.5) were found to be allergic to pollen. The allergic participants did not have symptoms from birth but 
rather developed them during the later stages of life. The study also identified the potential pollen allergens in the locality which 
might be the cause of the allergies in the affected individuals. Furthermore, the study revealed that the commonly recommended 
medications were neither the preventive measures nor the permanent cure against the symptoms of pollen allergy. The results 
suggest a trend of rural youth with no genetic predisposition, developing pollen allergies due to environmental sensitization.  The 
study highlights the need for the establishment of regional monitoring stations, and future studies with larger samples to 
understand the sensitization pathways to help the locals take preventative measures. 
Keywords: Pollen, Allergy, Immunology, Telangana, India 

I. INTRODUCTION 
Even though 25% of the India’s population is affected by at least one kind of allergen[1], limited data is available on the prevalence 
of allergies in the rural parts of the country. Pollen is one of the major source of allergens in the sub-continent [2]. However, the 
prevalence of pollen allergens in the air is not recorded in most parts of the country. Pollen allergy induces severe rhinitis, also 
called hay fever [3] and asthma[4]. Atopic diseases present differently in different individuals with symptoms affecting not just the 
nasal regions but also oral and gastrointestinal systems [5]. The socio-economic implications of the disease are severe. In 2003, 
allergic rhinitis costed the US $2-$5 billion USD in direct costs[6]. Quantification of economic impact of healthcare costs associated 
with allergic rhinitis in India is quite limited and does not consider the severe indirect costs incurred due to loss of productivity [7].  
Previous studies on the prevalence of atopic diseases have been heavily done in urban centers [5], [8]–[10] with very few studies 
looking into the rural populations [7]. Owing to India’s varied climatic conditions and geographical features, there is a need to 
characterize pollen sensitization in different regions across the country. With global temperatures on the rise, the pollination cycles 
are being altered and the cases of allergies in the country’s population are also on the rise [4]. India’s worsened air pollution with 
elevated PM2.5, PM10 and  carbon dioxide levels, known co-morbidities for allergic rhinitis, is also one of the major factors in the 
rise of cases in the country [4], [11]. 
Bhongir is a town in the Indian state of Telangana and is located about 50km from the closet metropolitan city of Hyderabad. Only 
about 53,339 people live in this region compared to the 6.9 million in Hyderabad [12]. The aim of the current study was to gather 
pilot data to estimate the prevalence of pollen allergies in towns and villages surrounding the city and evaluate the need for local 
monitoring stations in rural centres to help residents take preventative measures accordingly. Also, the study aims to identify the 
allergens in the region affecting the patients to identify the source of the allergen wherever possible. 
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Abstract: 

Background: Overuse of antibiotics is a major cause for the emergence of multidrug resistant strains of bacteria 
therefore, it has become imperative to find new alternatives and effective antimicrobial agents from natural resources 

available. 
Aim: Screening and analyzing the antimicrobial activity of Vinca rosea plant solvent extracts against common gram 

negative and positive pathogenic strains and determining minimum concentration of plant solvent extract required for 
inhibitory action. 

Material And Methods: Preparing solvent extract of Vinca rosea using Soxhlet Apparatus and determining antimicrobial 
activity by Disc diffusion method. 

Results: Among the six organisms tested, significant antimicrobial activity was observed in methanol root extract against 
Klebsiella pneumonia (15mm zone at 100 mg/ml) followed by Staphylococcus aureus (12mm zone at 100mg/ml). For leaf 

extract, inhibition zone ranged from 5 - 6mm compared to gentamicin, penicillin G and chloramphenicol, root extract 
showed distinct results than all three in case of Klebsiella pneumoniae (gram negative) and effective results than penicillin 

G and chloramphenicol in case of gram-negative Escherichia coli and gram-positive Bacillus subtilis and Staphylococcus 
aureus. 

Discussion: The present study revealed the antibacterial potential of crude extracts prepared from various dried parts of 
Vinca rosea, root extracts displayed strong. The difference in antimicrobial activity of extracts can be attributed to its 

chemical components. 
Conclusion: The present study on Vinca rosea further lends support to the use of plant-based compounds as an alternate 

antimicrobial treatment in the future. 

Key Words: Antimicrobial, Bacillus subtilis, Klebsiella pneumoniae, Staphylococcus aureus, Vinca rosea. 
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ABSTRACT 
The political scenario of Golconda rise is intervened with the disintegration of Bahamani kingdom and the 

subsequent beginning of new era of historical development. Founded by Sultan Quli, this dynasty spanned 171 

years in the history of Medieval Deccan from (Cl518-1687 AD) where eight kings of royal line namely Sultan 

Quli, Jamshed Quli, Subhan Quli, Ibrahim Qutb Shah, Muhammed Quli Qutb Shah, Muhammed Qutb Shah, 

Abdullah Qutb Shah and Abdul Hasan Tana Shah have left a firm impression of their enduring strong 

personalities upon the Deccani land and people. They developed Deccan idiom and patronized new Deccani 

culture apart from promoting economic prosperity.The fall of the Bahamanis opened an altogether new phase 

in the making of medieval Deccan, where the rise of Qutb Shahi Sultans turned Golconda into a new dynastic 

centre. In the great tableland of Deccan, the dominions of these rulers formed a significant part, where 

beginning as an enclave around the great fort of Golconda, they gradually spread in all directions.Sultan-Quli, 
the founder of Golconda dynasty, traced his descent from a Turkish tribe 'Qara Quyunlu' - which had black 

sheep as its emblem. 

Initially, when disturbances broke out in and around Telangana area of Bahamani rule, Sultan Quli, a Turk 

who was a high ranking military officer under Mohammed Shah Bahamani, were sent to quell the trouble. 

Being an efficient military leader and a strategist and with his unique position as a war commander he was 

successful both in suppressing the revolt and in rescuing his overlord. The title of Qutb-ul-Mulk was conferred 

on him by Mohammed Shah. He was also appointed as subedar of Telangana which included Warangal, 

Golconda and Kodangal. Because of his martial and literary talents he was addressed as "Master of the Sword 

and the Pen". The Golconda fort was also given as a Jagir to Sultan.He gave it the name of Muhammed nagar 

and made it as his capital. This paper analyzes the an overview of the Qutb Shahi Dynasty 

 

Received 24 September, 2021; Revised: 05 October, 2021; Accepted 07 October, 2021 © The 

author(s) 2021. Published with open access at www.questjournals.org 

I. INTRODUCTION 
In 1463, disturbances broke out in the Telangana area of the Bahamani kingdom of Deccan. Sultan 

Quli Qutbul Mulk, a Turk who was a high ranking military officer under Muhammad Shah Bahamani, was sent 

to quell the trouble. He was successful and was rewarded by being made the Subedar of Telangana in 1495, 

with Golconda as his head- quarters. Subsequently, with the disintegration of the Bahamani Kingdom in the 

early 16th century, Sultan Quli assumed virtual independence. Thus he founded the Qutub Shahi dynasty that 

lasted from 1518 right up to 1687 when Aurangzeb's armies swept the Deccan. 

This dynasty spanned 171 years in the history of South India. The eight kings of this royal line have 

left a firm impression of their strong personalities upon the land and its people. The Qutub Shahi rulers were 

great builders and patrons of learning. They not only patronized the Persian culture but also the regional culture 

of the Deccan, symbolized by the Telugu language and the newly developed Deccani idiom. 

Objectives of the study 
1   To analyze the an overview of the Qutb Shahi Dynasty 

2.  To describe the Socio Economic     Conditions of Golconda Qutb Shahis. 

3. To  assess the  socio-economic and religious conditions of people under the Qutub   Shahis rulers 

 

 

 

II. METHODOLOGY 
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Business Communication – A Key to Improve 

Customer Satisfaction 
Asima Begum 
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Sarojini Naidu Vanita Maha Vidyalaya College, Hyderabad, Telangana  
 

Abstract: In the fast growing and changing competitive market, it is inevitable for the business to win 

the customer trust. But it is possible while maintaining proper business communication. The purpose of 

this paper is to investigate the critical role of business communication in enhancing customer 

satisfaction. The literature focused mainly on how business communication relates to customer 

satisfaction in addition to value creation and relationship of sales. In this paper it also covered the some 

aspects that can influence on customers satisfaction such as role of communication, maintaining 

customer relationship and their loyalty towards the organisation. The findings are in order to deliver 

better goods and services, it is best for the organisation to expand the use of communication models. The 

organisation should develop its feedback system, incorporate staff training, and run a daily 

advertisement campaign to attract new customers and warn current customers about upcoming events, 

according to the recommendations. 

 

Keywords: Business Communication, Principle of Communication, Trust, Customer Satisfaction, 

Customer Loyalty. 

 

I. INTRODUCTION 

     The word “communication” derived from the Latin word ‘communicate’ that means to impart, to participate, to 

share or to make common. It is a process of exchange of facts, ideas, opinions and as a means that individual or 

organization share meaning and understanding with one another. In other words, it is a transmission and interacting the 

facts, ideas, opinion, feeling and attitudes. American Management Association defines, ‘Communication is any 

behaviour that results in an exchange of meaning’. Peter Little defines communication as, ‘Communication is the 

process by which information is transmitted between individuals and/or organizations so that an understanding 

response result’. The term business communication is used for all messages that we send and receive for official 

purpose like running a business, managing an organization, conducting the formal affairs of a voluntary organization 

and so on. Business communication is marked by formality as against personal and social communication. 

 

1.1 Role of Communication in Business  

     It occurs between business entities, in markets and market areas, inside organisations, and between different groups 

of workers, including owners and employees, buyers and sellers, service providers and clients, salespeople and 

prospects, and people within the organisation and people outside of the organisation. All of this contact has an effect on 

industry. When done correctly, this type of communication will help to advance business goals. Otherwise, it would 

paint a negative picture of the company and could damage its commercial interests. Communication is the lifeblood of 

every organisation, and its primary goal is to affect action through transformation.  

     The fundamental issue with communication is that the message that is actually interpreted might not be the same as 

the meaning that the other wanted to send. It's important to remember that the speaker and the listener are two different 

people with their own limits, and a variety of factors can cause the message they exchange to be distorted. Internal 

contact occurs when employees within a company interact with one another.  

     Face-to-face and written correspondences are two forms of internal communication. Internal correspondence can 

take the form of memos, reports, office orders, circulars, faxes, video conferencing, meetings, and so on. External 
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Abstract: 

Open access culture leads to immense growth to scientific discoveries in the near future 

which will certainly lead to a revolution in Science and Technology. 

More number of researcher’s means more published articles and OAJ offer a fast promising 

publishing system.  If more published articles, more funds to science, and if more funds to science 

then ultimately results in more people opting for research leading to a better scientific communities 

and socities. 

Keywords: OAJ, Scientific Journals, Publications. 
 

Introduction: 

What is OAJ? 

These are scholarly journals that are available online to the reader without any barrier (cost, 

technical, or legal), free access to full text which is toll free. 

The first online free access journal began appearing in the late 1980s and called as open access 

journal eventually. 

OA allows free access to published articles where the author retains copyright of their work 

by employing a creative common attribution licence, therefore removing any barrier to access.  It 

also stands for unrestricted access and unrestricted reuse. 

Present scenario: 

Science knowledge is locked up behind pay walls and the cost of academic publishing had 

been out of control.  Academics often have to pay publishers to print their work and then have to pay 

more extra to make it OA and the extra fee can top thousands to dollars per journal article. Costs are 
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ABSTRACT: Forskolin is a heterocyclic labdane-type diterpenoid extracted 
from the roots of the plant of Coleus forskohlii (Lamiaceae) has been studied 

in depth for its broad range of pharmacological properties. Coleus forskohlii 

aids in the control of pestilence of Uzi fly, Exorista sorbillans, and Exorista 
bombycis one of the gravest ecumenical pests in sericulture industry. 

Forskolin affected moulting; development and metamorphosis of Uzi fly and 

induced various types of morphological abnormalities in Uzi fly. The treated 

resultants of fifth instar Uzi fly maggots, a few of them died during moulting, 
some of them developed into maggot-pupal and pupal-adult intermediates, 

abnormal pupae, abnormal adults and remaining treated fifth instar maggots 

developed into morphologically normal adults exhibiting reduced fecundity 
when compared to the controls. Coleus forskohlii root extract (CFRE) 

exhibited growth-regulating activity on the Uzi fly. They affected pupal- 

adult transformation and produced intermediates along with ovarian 
deformities deformed adults and also affected the inhibition of pupation and 

adult emergence. The plant extract repressed the growth and development 

suggesting its use for effective control of pests like Uzi flies at larval stages. 

Forskolin can also be used as an antifeedant substance against Uzi fly larval 
stages. 

INTRODUCTION: Insect control using plant 

material is an ancient practice all over the world. In 

the search for various alternative ways for 

pestilence due to increased insect resistance to 

pesticides, efforts have been executed to promote 

alternatives to synthetic pesticides, this has led to 

the discovery of new molecules from botanicals as 

an alternative pest control agents with decreased 

toxicity and lesser environmental impacts 
1, 2

.  
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Plant products could induce various forms of 

deformities in pests, helping in pest control 
3
. 

Research has been carried out around the world to 

assess the insecticidal properties in plants; it has 

been discovered that disturbance of growth and 

reproduction is one of the important factors in 

antifeedant and repellent 
4
. Their mode of action is 

depicted to disrupt the physiology, development, 

growth, reproduction, and behavioral responses of 

pests.  

In recent years, there has been an improved effort 

globally at generating botanicals as new classes of 

insect control agents that are safe and 

biodegradable 
5
. Forskolin is a heterocyclic 

labdane-type diterpenoid extracted from the roots 

of the plant of Coleus forskohlii (Lamiaceae) 
6
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Abstract: In Modern Era Effective Communication is the main stream for growth and development of an 

organization. In business there is a continuous flow of internal and external communication, effective 

communication plays an important role in the prosperity of an organization. The study gives an insight of 

the influence of effective communication on business affluence. The affluence of an organization is highly 

dependent upon the effective business communication as it helps in building productive teams, 

collaboration in work and in cultivating a vigorous work culture. Communication influence every aspect 

of the business and the success of a business is dependent upon efficient and effective communication. 

 

Keywords: Effective business communication, Organizations, Business affluence 

 

I. INTRODUCTION 

   Effective Communication is the process of transmission of information from one person to another in an appropriate 

approach. According to R.W. Griffin, “Effective communication is the process of sending a message in such a way that 

the message received is as close in meaning as possible to the message intended”. 

   According to the American Marketing Association (AMA), Communication is said to be effective because of the 

following ten commandants, 

1. Clear idea regarding topics and receiver of the communication. 

2. Determination of purpose. 

3. Understanding the environment of communication. 

4. Planning for communication with consulting others. 

5. Consider the content of the message. 

6. To make the receiver aware regarding the value of communication. 

7. There must be feedback from the receiver. 

8. To define properly, whether communication messages are of short run or long run importance. 

9. All actions must be suitable for communication. 

10. Good listening. 

   Business communication refers to sharing of information in an enterprise solely for the purpose of benefitting an 

organization. Effective business communication is the essence of the organizational growth, ineffective communication 

tends to mismanagement of an organization and inexpedient business outcomes 

 

1.1 Types of Business Communications  

The different types of Business Communications are  

1. Internal Upward Communication :It refers to the communication that flows from subordinates to a 

manager, comprising of feedback, surveys, reports etc, which are delivered by employees to managers usually 

for providing necessary information for decision making. 

2. Internal Downward Communication :In Internal Downward Communication, the communication flows 

from a superior to subordinates.eg., letters, a memo or a verbal directive. 

3. Internal Lateral Communication :Internal lateral Communication is the communication among employees 

in work place, it occurs within or among departments. Frequent communication plays a vital role in employees  
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Abstract: Demonetization refers to the process of  stripping of currency unit of its status as legal tender. 

Demonetization was announced on 8th November, 2016 by the honorable Prime Minister, Mr. Narender 

Modi with the objective to remove black money, corruption, terrorism and counterfeit notes. 

Demonetization was a massive step taken by the government of India which had an immense effect on the 

Indian economy especially on the banking sector as banks forms the core sector of Indian economy. The 

study aims at finding an insight of impact of demonetization on banking sector, the results indicates 

demonetization had an initial dip in the short run but in the long run demonetization is going to have a 

positive impact on the Indian economy in the form of  reduced corruption, greater digitalization, tax 

compliance and better formalization of the Indian economy. 

 

Keywords: Demonetization, Banking Sector, Indian currency. 
 

I. INTRODUCTION 

   Demonetization refers to stripping of currency from circulation where the old currency is replaced with new currency. 

The concept of demonetizationis not new in modern era as Indian government had demonetized bank notes twice that is 

in 1946 and 1978 respectively with a motive to combat tax evasion through black money. In 1946, Rs.1000 and 

Rs.10,000 notes were demonetized where as in the second instance that is in  1978, the government withdrew 

Rs.10,000 , Rs. 5000 and Rs. 1000 notes. 

   On 8th November,2016 demonetization was announced by the Prime minister Mr. Narender Modi to strip of Rs.500 

and Rs.1000 notes from circulation which forms 86% of the cash currency in the market with the objective to eradicate 

corruption, black money , terrorism and counterfeit notes and to make India a Cashless economy as it makes the 

spending convenient and increases the transparency of transactions. 

   The sudden implementation of demonetization had an impact on the various sectors of Indian economy including 

banks as banks forms the core sector of Indian economy, banks played a major role to in the implementation of 

demonetization. The present study aims to showcase the effect of demonetization on bank and its operations. 

 

II. RESEARCH OBJECTIVE 

The objectives of the study are 

1. To study the impact of demonetization on Banking Sector. 

2. To determine the role played by banks in implementation of demonetization. 

 

II. REVIEW OF LITERATURE 
The study includes a wide range of literature reviews 

   Shanbhogue Girish, Kumar, A. Prashanth, Bhat, Swathi and Shettigar, Chethan (2016) Demonetisation leads to cash 

shortages which witness detrimental to a number of small business, agriculture and transportation The shortage of cash 

led to chaos and majority of people faced problems to exchange their banknotes due to long queues outside banks and 

ATMs across the country. In the history of Indian economy, demonetisation proved to be the biggest attack on black 

money, corruption and a move toward digitalization encouraging digital payments. They concluded that 

Demonetization is favourable in short, medium and long-term.  
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   Muthulakshmi, E. Kamatchi (2017) state

withdrawn from the economy, on the other hand, if the 

aaffirmative and meaningful impact. She also state

money, corruption, counterfeit currency, hawala transaction, and terror financing. On the other hand, it had a negative 

effect on various sectors like real estate and 

   Veerakumar, K. (2017) Announcement of demonetization of 500 and 1000 currency notes is a big shock to 

citizens. The highest currency notes are withdrawn from the 

counterfeit currency and financing of terror activities. It is shown that huge 

the bank accounts which are more than stipulated

tremendous increase in the usage of e-wall

infrastructure.  

   AbhaniDhara K. (2017) Thisdemonetisation is proving to be more 

erapeople are using online banking as a mode of payment

giving their best, their assistance is also important

in the Indian economy, but it has created fear in 

demonetisation was a necessary move to tackle the problem

 

   The present study is descriptive in nature. The study is based on Secondary data and 

journals, articles and websites. 

 

IV. IMPACT 

   Demonetization has brought enormous changes on the Indian economy especially on the 

core part of any economy, demonetization has 

in long term  banks are sustained  to be the real beneficiary

banks is depicted as follows 

 

4.1 Increase in Deposits  

   There was a significant increase in deposits as t

2016 to deposit the old currency upto Rs, 10lakhs in each 

Banks were flooded with Rs.500 and Rs.1000 notes which helped the banks to increase their deposits

utilized to improve their liquidity and profitability.

CHART 
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Muthulakshmi, E. Kamatchi (2017) stated that the country will not be benefited in short term 

n the other hand, if the currency paves its way into the economy it would have 

l impact. She also stated that demonetisation on one hand, was a serious 

hawala transaction, and terror financing. On the other hand, it had a negative 

real estate and commodities. 

nnouncement of demonetization of 500 and 1000 currency notes is a big shock to 

. The highest currency notes are withdrawn from the Indian economy to counter the issues

and financing of terror activities. It is shown that huge amount of money is being deposited into 

tipulated limits and are subject to penalties and taxes. There seems to be a 

wallets, debit and credit card which will help in creat

emonetisation is proving to be more prosperous than the previous two. 

eople are using online banking as a mode of payment. To make demonetization successful b

is also important. Though the demonetisation has failed to grab complete

but it has created fear in  the minds of people holding black money. He concluded that 

to tackle the problems of black money, corruption, terrorism etc.

III. RESEARCH METHODOLOGY 

The present study is descriptive in nature. The study is based on Secondary data and the data has 

MPACT OF DEMONETIZATION ON BANKING SECTOR 

Demonetization has brought enormous changes on the Indian economy especially on the banking sector. 

economy, demonetization has brought a lot of challenges for the banking sector in short span however 

in long term  banks are sustained  to be the real beneficiary of demonetization. The influence of demonetization on 

significant increase in deposits as the government of India provided a time frame 

deposit the old currency upto Rs, 10lakhs in each person account without a legitimate source of income stated. 

s.1000 notes which helped the banks to increase their deposits

utilized to improve their liquidity and profitability. 
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that demonetisation on one hand, was a serious charge on black 

hawala transaction, and terror financing. On the other hand, it had a negative 

nnouncement of demonetization of 500 and 1000 currency notes is a big shock to Indian 

issues of tax evasion, 

money is being deposited into 

There seems to be a 

creating better cashless 

than the previous two. In the changing 

To make demonetization successful bank employees are 

complete black money 

lack money. He concluded that 

etc. 

has been collected from  

banking sector. Banks are a 

in short span however 

of demonetization. The influence of demonetization on 

he government of India provided a time frame upto 31st December 

person account without a legitimate source of income stated. 
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Abstract: With  the spread of corona virus rapidly across the world and implementation of complete 

lockdown, diverse sectors of economy have adopted for ‘Work from Home’ for continuity of work as an 

official mandate rule for the first time in history. The Covid – 19 Pandemic has sculpted every aspect of 

Modern life and the shift towards remote working could have far reaching consequences. The study aims 

at finding various challenges faced by employees while working from home during covid-19 pandemic 

and recommends numerous measures to overcome the challenges. 
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I. INTRODUCTION 

   Work from Home is also known as telecommuting & remote work.where the work can be performed from different 

places other than traditional work space, Information and Communication Technologies (ICT) has eased the fulfillment 

of job responsibilities outside the workplace because of flexible work arrangement. Telecommuting is considered as a 

substitute for organized work and has gained more popularity in pandemic as majority of the employees are bound to 

work remotely. 

   The covid-19 pandemic in India is a part of the worldwide pandemic of coronavirus disease 2019(covid-19)caused by 

severe acute respiratory syndrome coronavirus 2 (SARS-CoV-2). The first case in India was reported on 30th January 

2020 in Kerala. The spread of covid-19 forced the Indian government for complete lockdown from 25th march,2020.As 

soon as the government announced the complete lockdown the companies shifted their massive number of employees 

to remote working model which is still continuing so far.The novel corona virus has completely changed the scenario of 

traditional way of working and social distancing has become a new norm where organizations has no other option than 

providing flexible working options including work from home, however it raises few important questions suchas  

 Is work from home the new normal? 

 Is work from home better than working at a designated workplace? 

 Is it just a temporary measure? 

 Is it viable in India? 

   The entire world is witnessing that covid-19 has an impact on various enterprises where millions of employees are out 

of job and many more have shifted to work from home overnight. ‘Tech Giant Twitter’ was among the first global 

companies to allow employees to work from home. In 2020, the government of India announced measures to ease 

registration and compliance requirements to enable employees of IT and BPO companies to Work from anywhere 

permanently, Work for all, Work at will and Work smarter which has completely transformed the idea of working and 

people are getting used to work in a different way, the shift to remote working could also lead to migration of 

employees from big cities to smaller cities. 

 

II. NEED FOR THE STUDY 

   Work from home has been implemented to diverse sectors, an abrupt change in work culture incorporates few 

challenges. Covid-19 pandemic has arisen the intensity of challenges especially for those employees who are working 

from home for the first time. The study provides an insight of outbreak by highlighting the challenges of employees for 

remote working in the era of COVID-19. 
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Abstract- From the past two decades, Indian banking industry has been constantly working towards the 

development of technology and its usage in the banking operations to enhance their efficiency. Banks are 

tryingto provide a variety ofself-service channels such as Automated Teller Machines (ATM,) Internet banking 

andMobile Banking inorder to keep their customerssatisfied and maintain their profitability.This research paper 

was focused on to study the perception of customers about technology enabled banking self-services. The study 

was descriptive in nature, where structured questionnaires were distributed to 220 respondents from SBI and 

ICICIbank in twin cities of Telangana (Hyderabad) in order to investigate the usage of ATM, Internet banking 

and Mobile banking. Data collected, was statistically analyzed using Chi square test, frequencies and cross 

tabulations.  

Keywords- ATM, Internet Banking, Mobile Banking and Customer perception 

 

I. INTRODUCTION 
 Worldwide financial systems have undergone structural changes. The global factors driving these 

changes have been advancements in technology and computing, external financial liberalization and 

organizational changes in corporate world. Banking and finance in emerging economies has been no exception 

(vasantdesai, 2010).  

 With the advent of information technology (IT) and cyber devices, like any other social sector the 

banking sector is also undergoing a rapid transformation. Technology has become central to banking. This is 

one of the major reasons why new private and multinational banks have been able to survive, thrive and adapt in 

an increasingly competitive space. Banks are looking at newer ways to make a customer’s banking experience 

more convenient, efficient and effective. They are using new technology tools and techniques to identify 

customer needs and are offering tailor-made products to match them. 

  With ATM, Internet Banking and Mobile Banking, banks are more focused on enhancing customer 

value through branches. Banks are also using branches to inform and educate customers about other more 

efficient channels to conduct common transactions like cash withdrawal and balance checks. 

 

II. REVIEW OF LITERATURE 
Vrushali and Shridhar (2015), the present study has analyzed the overall usage of E-banking services by the 

customers from public and private sector banks in India. The study concluded that different age group of 

customers have different use of the e-banking services so bank should concentrate on all the age group of 

customers for betterment of e-banking banks. Tahseen (2015) the study reveals that mostly customers prefer 

internet banking (IB) services over branch banking due to reliability, convenience, speed, safety and security, 

cost effectiveness, user-friendly, and error free system. Aziz et al.(2014) the findings of the study indicates that 

perceived ease of use, perceived usefulness, cost, and the need for interaction; significantly affect the usage of 

ATM, Internet banking and M-banking. Singh and Amar (2012) in their present paper aims to explore some 

important and popular IT enabled services like ATM, Internet Banking, remote banking services, smart cards, 

Interbank Mobile Payment Service (IPMS) of banking institutions, its benefits and issues at present.Selvi (2012) 

in his paper tries to bring out the growth of IT enabled services of Indian banking industry by taking 

computerization of banks, reach of ATMs area wise, bank wise and location wise and the usage of Debit and 

Credit Cards. Rajput and Gupta (2011), investigates that banks are improving their efficiency with the advent of 

new technology, like E-banking, Mobile Banking and ATM.  

 

III. RESEARCH METHODOLOGY 
The present study is descriptive in nature. The study was conducted to find out; how far the customers in Hyderabad are using 

Technology enabled banking self-services. Both primary and secondary sources were used to collect data from the customers. 
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